
DROBE
DON’T GO TO WAR WITH YOUR 
WARDROBE



DROBE

THE PROBLEM

▸ Young professionals are frustrated 
and overwhelmed because they 
feel like they don’t have a good 
wardrobe. 

▸ They don’t know how to put outfits 
together. 

▸ They don’t know what to shop for.
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OUR TARGET MARKET

▸ The reason users don’t already have a curated wardrobe is 
because there are too many variables and emotional barriers to 
building one. 

▸ They see store displays and think they have to buy entire 
outfits at one time. 

▸ They believe that having a complete wardrobe is expensive 
and hard to build, which makes it out of reach. 

▸ They buy clothes because they like them and not necessarily 
because they go with pieces they have.
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IF USERS HAVE AN EASY WAY TO TRACK WHAT THEY HAVE AND ADD PIECES THEY KNOW WILL MATCH, THEY WILL PAY A NOMINAL 
SUBSCRIPTION FEE. 

▸ Wardrobe & Recommended Outfits 

▸ Users will either choose from our options or take pictures of their own clothes to create a wardrobe. Based 
on the clothes in the user’s wardrobe, the weather, etc., the app recommends a few outfits every morning. 

▸ Potential Purchases 

▸ Users will be able to snap a picture of an item they are thinking of buying and see how well it matches with 
the items currently in their wardrobe. 

▸ Clothing Recommendations 

▸ The app will recommend pieces that may be “missing” from the user’s wardrobe, depending on the user’s 
profile. This includes information such as the number of days they dress up, climate in which they live 

▸ Subscription box 

▸ Using the data we have about the user’s wardrobe and items they’ve considered purchasing, we’ll curate a 
monthly subscription box of 3-5 items. Users can purchase as many of these items as they want and send 
the rest back.



TEXT

WARDROBE

▸ Users will either choose from our 
options or take pictures of their 
own clothes to create a wardrobe.

RECOMMENDED OUTFITS

▸ Based on the clothes in the user’s 
wardrobe, the weather, etc., the app 
recommends a few outfits every morning.



TEXT

SHOPPING COMPARISON

▸ Users will be able to snap a picture of an 
item they are thinking of buying and see 
how well it matches with the items 
currently in their wardrobe.

SUBSCRIPTION BOX

▸ Using the data we have about the user’s wardrobe 
and items they’ve considered purchasing, we’ll curate 
a monthly subscription box of 3-5 items. Users can 
purchase as many of these items as they want and 
send the rest back.
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NEXT STEPS

▸ Using ads, drive traffic to a landing page to gauge interest. 

▸ Sample ad copy: “Hey, we’re building an app to help you build a better 
wardrobe. Give us your email address and be the first to know when we launch.” 

▸ Have customers answer a short survey (3-5 questions). 

▸ What is your daily attire? (Business, Casual, Somewhere in between) 

▸ If you had a personal stylist, what would you expect them to provide? (Have a 
few options.) 

▸ Where do you shop? (Single brand store, Department store, online) 

▸ How would you define your personal style? (optional and open-ended) 

▸ Ask users for their email address to send out news and launch dates.


